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GROUPE FOCUSED ON PUBLICISM PROGRAMS



LIVE TV
VIEWERSHIP IN
YTD22 REMAINED
BIT HIGHER VS
LAST YEAR, BUT IS
LOWER THAN THE
SAME PERIOD IN
2020 DUE TO THE
COVID-19
OUTBREAK
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QUITE STABLE
SHARE RESULTS
BY GROUPS

bTV & Nova both decreased
by 1pp PT shares on the
account of small niche
channels

FOX replaced Nova News in
TOP 10
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SLIGHT DECREASE
IN AVERAGE PT 14,00
AUDIENCE
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Impressive audience peaks for 10.00
Nova on Mondays thanks to
“Your face sounds familiar”

bTV wins Sunday PT with
“Bulgaria’s got talent” 6,00
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BNT1 peaks are driven by
Publicism on Tuesdays
(“Referendum”) and on Fridays
(“Panorama”) 2,00
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“FACE TO FACE” SUSTAINED BIGGER AUDIENCE THAN “INTERSECTION”

Both programs declined viewership following the typical seasonality
pattern. “Referendum” on the contrary had growing audience
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6% INCREASE IN DELIVERED AUDIENCE IN 22YTD

Pharma advertisers still dominated in TOP 20
LIDL replaced KAUFLAND in TOP 4 with fragile distance
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TOP ADVERTISERS

STADA
NATURPHARMA
NATUR PRODUCT

30 613

29 440

21909

LIDL

KAUFLAND 21616

FERRERO 18 996

P&G 18 676
17 976

RECKITT BENCKISER |, '~ *7° m2022
FICOSOTA SYNTEZ _ 14922 m 2021

BILLA 14 870

SANDOZ

ALLEGRO GROUP
UNICOMS
MONDELEZ
SKYSHOP BULGARIA
GSK

COCA COLA Co.
CARLSBERG
STUDIO MODERNA 9 696

14 020

13 955

12 979

|

11 237

11172

10 941

10 786

10 111




BMG & NBG KEEP HIGHER INVENTORY FULFILMENT ON

YTD 21

YTD 22
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com
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